
BRAND GUIDELINES
U G A M A R I N E  E X T E N S I O N  A N D  G EO RG I A S E A G R A N T

PRIMARY
SECONDARY

Use secondary logo when the primary 
logo does not fit the space.

USAGE

• Leave space around the logo
• Logos must ALWAYS appear on backgrounds that allow for a high degree of legibility.
• Full color (FC) and Color + White (CW) versions should be primarily used, with Black/White 
(BW) and One Color/White (W) versions only used if required.

LOGOS



FILE TYPES

PNG
The full-color horizontal PNG is the appropriate version to use in most cases.

Uses: Images within web based designs (websites, emails), previewing work, etc.
• Compressed for quick views on websites: small sizes and quick load times
• Can be saved with a transparent background

Technical Info: Portable Network Graphic - Can be compressed within set limit (slower load time than JPEG) 
with no loss of quality.

JPEG / JPG
The full-color horizontal PNG is the appropriate version to use in most cases.

Uses: Images within web based designs (websites, emails), previewing work, etc.
• Quick loading times; used in web based designs where small file sizes are important.
• Cannot have a transparent background.
• The most widely used file type.

Technical Info: Joint Photographic Experts Group - flat images (not editable), file
size can be compressed infinitely, but with loss of quality.

EPS
Highest quality file.

Uses: Logo design, print design
• Can be resized without losing quality.

Technical Info: Encapsulated Post Script: Usable by any vector graphic application

MINIMUM SIZE

When reproducing our logo, be conscious of its size and legibility. Generally, our logo shield with 
date should never appear less than ½″ tall in printed materials, and no less than 36 pixels tall in 
digital applications. Minimum size is determined by the height of the shield icon and applies to all
configurations.



CMYK (for print materials) vs RGB (for digital materials)

CMYK files are found in the For Printed Materials folders for each logo. RGB files are found 
in the For Digital Materials folders for each logo. It’s important to use the correct file (print 
materials vs digital materials) to ensure the colors are accurate and in accordance to our 
brand standards.

DON’T:

• Change the colors in any logo file
• Edit/delete elements of the logo
• Add a drop shadow or “glow” around logo
• Distort, rotate or skew the logo*

*You can avoid skewing by holding the SHIFT key when scaling the logo.




